THE MARKETING & RECRUITMENT COMMITTEE

OF THE CAMBRIDGE REPUBLICAN CITY COMMITTEE (CRCC)
Introduction


In January 2007, Chairman Fred Baker gave Henry Irving the green light to establish a marketing and recruitment subcommittee.  The documents at the links below represent the subcommittee’s work to day.  They include an executive summary, a marketing plan, and an issues book.  Please look them over and also please consider these introductory details and recommendations.

The Marketing and Recruitment Committee (MRC) reports to CRCC Chairman Fred Baker.


New ideas are welcome and lively debate is expected.  Ultimately, the success of the CRCC’s marketing effort will be determined by clarity and consistency.  Good marketing requires staying on message.  For the sake of keeping order, therefore, the Marketing and Recruitment Committee (MRC) requests that CRCC members submit all suggested amendments to the plan, as well as all suggested changes, additions, and deletions to the Issues Book, to Henry Irving, who is the lead writer.


The core planning group that actively debated specific marketing and planning topics included Elizabeth Harmer-Dionne, Henry Irving, Lorene Leiter (from a distance), and Marynia Mackiewicz.  Consulting individuals who were on call to provide support included Friederika Aceto, Ray Arseneault, Fred Baker, Ethridge King, John J Moss, Ian Pilarczyk, Peter Sheinfeld, and Robert Winters.
Please read the following planning document and give your opinions and your feedback.

Onward and upward.  Thank you very much!
